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Content Marketing
4 Signs It’s Time to Ask for Help:

1
73% 
of major 
organizations 
hire someone 
to manage their 
content marketing 
strategy. 

(Content Marketing 
Institute/Marketing 
Profs)

YOUR TIME OR BANDWIDTH IS LIMITED
If you participate in any marketing or sales activities, then you have probably heard of 
content marketing and the potential rewards of adopting this rapidly growing business 
development strategy. However, you may also know from your own experience, word-
of-mouth or research that successful content marketing isn’t a quick fix or short-term 
investment with singular purpose. 

According to the Content Marketing Institute, there are five elements of a “successful, 
scalable and highly strategic content marketing operation:”

 ■ Purpose and goals: Why you are creating content and what value it will provide
 ■ Audience:  Who you are creating content for and how it will benefit them
 ■ Story: Specific, unique and valuable ideas you will use to build your content assets
 ■ Process: How you will structure and manage your operations to activate your plans
 ■ Measurement: How you will gauge performance and continually tweak your efforts

The amount of time required to build and maintain these processes could easily become 
a full-time position or multiple full-time positions depending on the complexity and size of 
your organization. If your current infrastructure doesn’t allow for dedicated staff — or at least 
a significant portion of your existing staff’s workload.

If this is the first you’re hearing of content marketing, it may be time to ask for help. 
Partnering with content specialists for a portion or all or some of your content marketing 
strategy can give you the ability to quickly benefit from this promising marketing trend, 
without significantly affecting your bottom-line or distracting existing staff from their core 
responsibilities.
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YOU FIND IT DIFFICULT TO CONSISTENTLY 
PRODUCE ENGAGING CONTENT
One of the biggest challenges facing marketers is the ability to consistently develop content that:

 ■ Attracts and engages current and prospective customers
 ■ Elevates the brand into a thought leadership position
 ■ Stimulates action throughout the buyer’s journey

If you are struggling to come up with content that addresses customer needs and delivers value, 
or if you are not seeing the response you expect from content you are creating, you may need to 
call in the content experts. Having an expert or key influencer with a finger on the pulse of your 
industry create content on your behalf is a reliable way to quickly and easily obtain relevant and 
valuable content to add to your marketing asset mix. Partnering with someone familiar with your 
industry gives you access to the front lines of industry news to pick the topic that is not only the 
right fit for your organization but also your target audience for maximum success.

As content marketing grows, the content available to your audience can be overwhelming and 
easy to overlook. Be sure you stand out from the crowd by covering topics that matter most and 
speak directly to your intended readers.

87% of B2B 
marketers 
surveyed say 
they struggle 
to produce 

content that 
truly engages 
their buyers. 
(Forrester)
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How Frequently is 
Content Published?

22% of marketers publish 
content multiple times 
per month and 20% 
publish multiple times 
per week.

source: Technology Marketing
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YOUR MARKETING BUDGET IS STRETCHED TOO THIN 
Other advertising and marketing strategies, such as pay-per-click or broadcast ads, typically 
come with a high up-front cost and force you to cast a wide net. Many of those same strategies 
also have defined end dates and incur high costs repetitively. Add the expense of keeping fresh 
and updated resources to support those strategies, and costs can quickly get out of hand.

Content marketing also incurs up-front costs. However, well-written content can be used for 
longer periods of time and promoted through low-cost or even FREE outlets. Because engaged 
readers share valuable information with others, a single piece of content can be continuously 
passed to new audiences, creating an ongoing trail of interest and engagement. As market 
acceptance and use of content gradually increases over time, your return on investment in 
content generation and promotion continues to grow and eventually may surpass even the 
most successful of short-term marketing methods.

If you are looking for ways to get the most “bang for your buck” out of your advertising and 
marketing budget, content offers you compounding lead generation and evergreen assets that 
you can refurbish and reuse for as long as your content stays relevant. Partnering with an expert 
for content development ensures a continuous supply of quality content, as well as defined 
deployment strategies that will provide higher return with lower investment over time. All 
without adding to your workload.
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typical 
marketing 
strategies 

content 
marketing 
strategy 

Conversion 
rates are nearly 
6x higher 
for content 
marketing 
adopters than 
non-adopters. 
(Aberdeen)
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COMPETITION IS GETTING STRONGER
As competition and online consumption grows, finding new ways to stand out and get in front 
of the right audience becomes more challenging. When used correctly, content marketing 
establishes your brand as a thought leader and increases market exposure with minimal cost.   

Content marketing forces brands to become publishers to 
build brand value that competitors can’t overcome.

In order to be successful, every step in the content creation process, from idea development 
and data collection to design, should be influenced and driven by:

 ■ Keywords your audience will use to search and find your information
 ■ Methods for promoting your information
 ■ Main goals and purpose for writing the piece
 ■ Reader preferences 
 ■ Making the information unique 
 ■ Future uses for the information

These factors help you present quality information that resonates and endures with customers, 
industry influencers and search engines. Strategy must be integrated from start to finish to 
ensure your finished product is seen as valuable, trustworthy and worth sharing. All of these 
attributes can make the difference between an unknown brand and an industry leader. 
Content vendors are skilled at developing marketing assets that work long term, not “click-bait” 
that will be quickly forgotten.

4
Tip
Ease into external 
content development 
with a vendor who offers 
ad hoc services so you 
can pay as you go.


